
  
  

  

MARKETING PLAN TEMPLATE 
1. Executive Summary  

• [Insert an overview of the marketing plan, including key objectives, strategies 
and expected outcomes] 

2. Market Research  

• [Insert an analysis of the market, target audience, and competitors] 

3. Target Audience  

• [Insert a detailed description of the target market segments, including 
information such as demographics, psychographics, and behavioral data. The 
segments can be categorized into primary and secondary groups] 

4. Marketing Goals  

• [The goals should be SMART – Specific, Measurable, Attainable, Relevant and 
Timely for the marketing efforts] 

5. Marketing Strategies  

• [Provide an overview of marketing strategies, including the four main aspects 
of Product, Price, Place, and Promotion (4Ps)] 

6. Budget 

• [Insert a detailed budget breakdown for all marketing activities, including 
allocation of resources] 
 

  



  
  

  

7. Implementation Plan  

• [Specify the timeline, the roles and responsibilities, and the action plan for 
executing the marketing strategies] 

8. Evaluation and Metrics  

• [Define the methods for measuring the effectiveness of the planned 
marketing efforts] 

9. Appendix  

• [Insert additional supporting documents, such as charts, graphs, surveys, etc.] 

 


